
Course ID Textbook Title ISBN Publisher Price

ACCT2210 Accounting, 27th Edition 978-1337272094 Cengage ¥1,155.00

ACCT3220 Intermediate Accounting With Annual Report

+ Connected Code

978-0077635862 McGraw-Hill ¥770.00

ACCT4245 Accounting information systems.global

edition,14,Romney&Steinbart

978-1292220086 Pearson ¥388.00

BLAW2051 Business Law(8th Edition),International

edition

978-1292023403 Prentice

Hall

¥388.00

COMM 2405 Beebe, S.A. & Beebe, S.J. (2018). Public

Speaking an Audience Centered Approach.

(10th Edition).

978-0134401591 Pearson ¥388.00

CPS 1032

(Printed

Version)

Exploring - MS Office 2016 - Volume 1 978-0134320793 Pearson ¥1,188.00

ENG 3090 Essentials of Business Communication, 10th

edition By Mary Ellen Guffey and Dana Loewy

© 2016

978-1285858913 Cengage ¥1,328.00

FIN3310 Fundamentals of Corporate Finance

Standard Edition+Connect code 

978-0077861704 McGraw-Hill ¥447.00

FIN3320 International Financial Statement Analysis,

3ed

978-1118999479 Wiley ¥493.00

GBUS4320 The Business Student's Guide to Sustainable

Management: Principles and Practice

978-1351216487 Greenleaf ¥175.36

ID 2415 Galanes, G. J. & Adams, K. (2019). Effective

group discussion: Theory and practice (15th 

ed.). New York, NY: Mc-Graw Hill Higher

Education

978-1260130973 McGraw Hill ¥462.00

MATH 2415

(Printed

Version)

Calculus: Early Transcendentals International

Edition

978-1292062310 Pearson ¥406.00

MGS2030 Fundamentals of MGMT.-

MYMANAGEMENTLAB Edition 10th 17

978-1292146942 Pearson ¥488.00

MGS2150 Basic business statistics-w/mystatlab by

Berenson Edition 13th15

978-1292069029 Pearson ¥488.00

MGS3025 International Business (15th Edition) 978-1292016795 Pearson ¥488.00

MGS3520 Business Ethics: Decision Making for

Personal Integrity & Social Responsibility 4th

Edition

978-1259921674 McGraw-Hill

Education

¥347.00

MGS4010 Operations management: processes and

supply chains edition 12th 16

978-0134741062 Pearson ¥488.00

MKT2500 Loose Leaf Marketing + Connect Code 978-1260092110 McGraw-Hill ¥385.00

MKT4230 CONTEMPORARY advertising and

Integrated Marketing Communications  15

edition. 

 978-1259548154 McGraw-Hill

Education

¥347.00

MKT3550 Basic Marketing Research (4th Edition) 978-1292020488 Pearson ¥388.00

PSY 1000 Cengage advantage books,introduction to

psychology

978-1305061064 Cengage ¥831.00


